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Al AND THE LUXURY T

REVOLUTION:.PERSON
SUSTAINABLE EXPERIEy

Rapid advancements in generative Al, machine learning,
and deep learning are changing how we experience travel

throughout the entire journey.

Al tools analyze user data to create granular customer
segments and make personalized recommendations for
destinations, accommodations, and activities. Al can also help
create personalized itineraries, analyzing factors like weather
and local events to suggest the best times to visit attractions
and avoid crowds. Al-powered chatbots and virtual assistants
offer 24/7 customer support, and Al optimizes dynamic pricing
strategies for airlines and hotels and streamlines booking
processes by providing relevant options and

instant confirmations.

Al-powered translation tools can facilitate communication,
helping travelers overcome language barriers and enhancing
interactions with locals. Travel companies can leverage Al to
forecast trends and customer behavior to aid in decision-
making regarding marketing strategies and service offerings.

Al is also playing a pivotal role in enhancing sustainability.

By optimizing transportation routes, it can help reduce fuel
consumption and carbon emissions while also recommending
eco-friendly accommodations and travel options.

Al's ability to monitor global health and safety conditions is
another potentially valuable asset. It can track real-time data
on events like natural disasters, political unrest, or health
outbreaks, to help travelers stay informed about their safety.

Meanwhile, integration with smart cities and connected
infrastructure is streamlining processes like airport check-ins
and security for smoother, more efficient travel with minimal
human intervention.

All of these tools can shorten staff training time and free
up labor hours so workers can focus on personal
customer interactions.

A report from McKinsey estimates that, by holistically
addressing digital and analytics, including Al, throughout an
organization, companies across industries see a potential 15
to 25 percent EBIT improvement.

“Looking ahead, travel is predicted to grow an average of 5.8
percent a year up to 2032 - more than double the expected
growth rate of the overall economy (at 2.7

percent a year).

“This does not mean that travel companies can simply sit back
and reap the benefits. The need remains to improve the travel
experience for customers and employees. Whether you're a
travel supplier, a distributor, a large global brand, or a growing
startup, it is critical to ensure that your customers’ travel
experiences are seamless and personalized.” - McKinsey

Cutting-edge technology can facilitate this transformation.
The industry is poised for innovation, with an expanding range
of resources and partners to support this journey.



https://skift.com/wp-content/uploads/2023/09/The-Promise-of-Travel-in-the-Age-of-AI.pdf?utm_campaign=SkiftX%202023&utm_medium=email&_hsmi=275157619&utm_content=275157619&utm_source=hs_automation

REVENUE 360° - USING TEC
TO ELEVATE GUEST SPEND

Hotels are adopting a 360° approach to guest engagement,
leveraging smart technology to optimize RevPAG (Revenue Per
Available Guest) through data-driven personalization, seamless
digital integration, and adaptive offerings aligned with
individual guest preferences. This shift focuses on total guest
value rather than just occupancy, unlocking new revenue

streams while enhancing guest satisfaction.

A central component of this approach is Al-driven
personalization, which uses analytics to anticipate guest
preferences across multiple touchpoints. Personalized room
upgrades, exclusive dining recommendations, and curated
activity packages are instantly available, tailored to each
guest's tastes and past behaviors, ensuring every offer is
relevant and timely.

Unified booking and upsell platforms simplify the
customization process by allowing guests to add
experiences—such as spa appointments, private dining,
or golf lessons—through a single, streamlined interface
accessible via mobile, in-room tablets, or virtual concierge
apps. This integration boosts conversion rates, allowing
guests to craft a personalized stay seamlessly.

Smart in-room technology further enhances revenue
through spontaneous upselling. loT-enabled rooms and
digital concierge systems provide timely suggestions
through in-room devices like tablets or voice assistants,
inviting guests to indulge in wellness treatments or last-
minute restaurant reservations. These convenient prompts
encourage impulse purchases that elevate guest spend.

Holographic concierges bring an interactive element to
in-room tech, allowing guests to experience a uniquely
visual engagement for recommendations and insights. Four
Seasons' Beverly Wilshire features live beam hologram tech
in the hotel's Penthouse and Presidential Suites.

Dynamic pricing plays a critical role in maximizing revenue
for amenities and services. Using yield management tools,
hotels adjust prices for high-demand services such as

spa treatments, poolside cabanas, and guided tours

based on market drivers, occupancy, and real-time interest.
This pricing strategy optimizes RevPAG without impacting
room rates, ensuring that popular services contribute to
revenue growth.

Data-driven loyalty and membership programs are
integrated into RevPAG strategies, providing incentives that
encourage guests to spend on additional services. Real-

time data helps identify the perks that matter most, offering
complimentary upgrades for high spenders or discounts on
future bookings for frequent visitors, thereby enhancing both
guest retention and total revenue per guest.

The Revenue 360° trend marks a transformation in hotel
revenue strategies, where each guest interaction becomes
an opportunity to elevate both experience and spend. By
adopting technology that personalizes, integrates, and
optimizes guest-facing services, hotels are set to achieve
higher RevPAG metrics, strengthened guest loyalty, and a
clear competitive advantage.
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PERSONALIZED SERVICE

Robotic tech is steadily carving out a niche in luxury hospitality,
blending personalized service with cutting-edge technology. For
high-end hotels and resorts, the application of robotics can
streamline behind-the-scenes operations, elevate customer-
facing experiences in unique and memorable ways, and reduce

some of the stress from labor shortages.

People are finding ways for robotics to complement the
human touch, creating an environment where guests
encounter ease and efficiency without sacrificing personal
care. At check-in, autonomous kiosks and mobile services
greet guests, removing the need to wait in line and reducing
friction from the moment of arrival. Robots work quietly

in the background to handle repetitive tasks, allowing human
staff to focus on the genuine, tailored interactions that
upscale guests expect. Delivery robots glide through
hallways, delivering everything from toiletries to gourmet
meals right to the door. For guests, the experience is private
and efficient, yet carries a touch of playfulness that can make
a stay memorable. Language and cultural barriers, too, are
bridged with multi-lingual concierge robots that offer
suggestions for dining, entertainment, or spa treatments
tailored to guest preferences.

According to comments from Hospitality & Online Travel
Tech Consultant & Strategist, Max Starkov, on Hospitalitynet.
org, robots can clean guest rooms 20% faster and public
areas up to 80% faster than humans. And robot servers are
deployed in more than 25,000 restaurants worldwide and
can replace 100% of waitstaff.

And Tomeu Fiol, Global Hotel Technologies Director at Melia
Hotels International, told the outlet:

“If you haven't yet integrated robotics projects into your hotel,
you're missing out on a unique opportunity. Two technologies
are revolutionizing the hotel industry: artificial intelligence

(Al) and robotics. While Al grabs the spotlight, robotics, which
receives less attention, will have an undeniable impact on hotel
management ... So, to the question of whether robotics will
transform the hotel industry, the answer is a resounding yes.”

Robots are also playing a role in the spa experience. The best
known example right now is probably the Aescape massage
robot. Aescape recently rolled out its fully automated,
customizable massage experience at 10 Equinox locations in
New York City, the ila Only Spa at Lotte New York Palace, and
the Hard Rock Hotel & Casino Atlantic City.

Here, these robots address additional issues of reluctance
to get a massage from a human due to reasons like body
sanctity, body dysmorphia, and anxiety with strangers of the
same or opposite gender.

While 2025 may not be the year robotics explode in luxury
hospitality, these experiences can appeal to tech-savvy and
health-conscious visitors and staff.

Robots shouldn't replace humans but empower them to
deliver the high-touch, individualized service that discerning
travelers value.



http://hospitalitynet.org/
http://hospitalitynet.org/
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